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Is there a principal difference 

between applying for a job and 

selling a service?
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The two main characteristics of Kotler’s ideas are

• Largely focused on the customer

• Without good and thorough knowledge of the 

customer and understanding of his situation and 

behaviour, good marketing and sales is not possible
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Environmental Factors

Non-controllable

• Macro economic development (economic situation of a country)

• Demographic trends (change in composition of population)

• Socio-cultural factors

• Technological development  (innovation)

• Political factors 

Controllable

• Purchase 

• Sales 

• Competitors
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Market

•In general we are competing in a highly competitive market

•Different demand in different places

•80% of new jobs are created by new companies (Prof. David Birch)

supply Job coach demand 

Unemployment figures EU October 2010

5



Product

•Self-image

•Value of having strong self motivation

•SWOT in relation to a PDP

•Employable

Price

•Still different working conditions in Europe

•Different working conditions within countries (urban / rural) 

•In general we are competing in a highly competitive market

Place

•Where is there a need for people with my background and competences?

•Kind of industry, location, countries etc. 
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Promotion

•Where is there a need for people with my background and competences

•Who can help me to increase my chances in the labour market

•CV preparation 

• Customize 

• Convert a weakness into strength

• Use the social media

•Prepare for the job interview

• Research (company, the job, etc.) 

• How to increase your chances 

• Interview technique 

• Train how you can show your usp’s (why should they choose you for 

this job)

• Appearance (clothing, non verbal communication, etc.) 
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